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Abstract 
 
Women entrepreneurship has developed considerably around the world, and it is widely established that 

entrepreneurship is important for economic growth and wealth. Although more and more Sudanese women are 
taking up the entrepreneurship challenge, male entrepreneurs still outnumber them in Sudan. The purpose of this 
study is to shed light on women’s entrepreneurship in Sudan by understanding challenges and constraints facing 
them, to determine the motivational factors drive their intentions to start their own business and their growth 
aspiration vis-a-vis their male counterparts.  

Data were collected using a survey questionnaire with both close-ended and open-ended questions conducted in 
Khartoum state the capital of Sudan. The sample frame consisted of a list of (40) male and (50) female entrepreneurs 
owned running businesses. The findings revealed that females in the sample became entrepreneurs for reasons of 
Self-fulfillment whilst male entrepreneurs were motivated by the need for more income. Compared to men, females 
were more likely than males to name necessity as a motive to start their business with a wider gender gap while 
factors such as Self-fulfillment show a narrow gender gap. The most frequent challenges faced by female 
entrepreneurs are gender-specific challenges whereas Access to finance is a challenge for males.  Males surpassed 
females’ entrepreneurs in their export orientations  

Based on this, the study argues that for female entrepreneurship to flourish, Sudan needs to introduce more 
effective policies and regulations supportive to women entrepreneurs. 
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1. Introduction  

 
The importance of entrepreneurship is widely recognized and its socioeconomic impact on community 

development has been well documented. To mention some of its numerous benefits, entrepreneurship 
contributes to generating more jobs, securing a better quality of life, and supply markets with new and 
innovative products. Moreover, it enhances economic growth and promotes economic development. 

Entrepreneurship is very much related to Small and Medium Enterprises (SMEs) since the later is seen 
as a vehicle for entrepreneurship development, contributing not just to employment and social and 
political stability, but also innovative and competitive power (Thurik & Wennekers, 2004). Realizing its 
socio-economic benefits, many countries have designed and implemented strategies and policies that aim 

 
1 Corresponding author. Email addresses: e.mansour@uofk.edu (I.H.F. Mansour); yagoubgangi@abmmc.edu.qa 
(Y.A. Gangi) 

 
 
 



 

19 
 

Cromie, S. (1987) “Motivations of aspiring male and female entrepreneurs”.Journal of Occupational Behaviour,  8,  
251-261 

Daniyan-Bagudu, H., Mohd Khan, S.J. Abdul-Hakim Roslan, A.H. (2016), The Issues and Challenges Facing the 
Female Entrepreneurs in Lagos State, Nigeria, 3rd Kanita  Postgraduate  International Conference on 
Gender Studies, Universiti Sains Malaysia, Penang. 

Gilad, B. & Levine, P. (1986). A behavioral model of entrepreneurial supply.  Journal of Small Business 
Management, 24 (4), 45-54. 

Ilhaamie, A.G.A., Arni, B.S., Rosmawani, C.H., and Al-Banna, M.H. (2014), Challenges of Muslim Women 
Entrepreneurs in Malaysian SMEs, International Journal of Innovation, Management and Technology, 
5(6), 428-433 

.Kargwel, S.A. (2012), "A Comparative Study on Gender and Entrepreneurship Development: Still a Male's World 
within UAE cultural context", International Journal of Business and Social Science 3(6), pp.44-55. 

McClelland, D. C. (1965). N achievement and entrepreneurship: A longitudinal study. Journal of Personality and 
Social Psychology, 1(4), 389. 

Moses, C., Olokundun, A. M., & Mosunmola, A. (2014). Determining Women Entrepreneurial Motivation: A 
Review of Theoretical Model. International Journal of Small Business and Entrepreneurship 
Research, 2(3), 43-54. 

Musa, E. A. (2014). Emerging Women Entrepreneurs in Sudan: Individual Characteristics, Obstacles, and 
Empowerment. Rainer Hampp Verlag. 

Pounder, P. (2016). Entrepreneurship and gender disparity in the Caribbean. Journal of Research on Women and 
Gender, 6. 

Reynolds, P.D., Camp, S.M., Bygrave, W.D., Autio, E. & Hay, M. (2002). GEM Global Entrepreneurship Report, 
2001 Summary Report, 1-126. Available at: 
http://www.gemconsortium.org/download/1293023015823/Summary%20Report%20Version%208%2002
%20April%2002.pdf 

Sarri, K. & Trihopoulou, A. (2005). Female entrepreneurs' personal characteristics and motivation: a review of the 
Greek situation, Women in Management Review, 20 (1), 24 – 36. 

Scott, C. E. (1986). “Why more women are becoming entrepreneurs. Journal of Small Business  Management, 24, 
37. 

Segal, G.; Borgia, D. & Schoenfeld, J. (2005). The motivation to become an entrepreneur. International Journal of 
Entrepreneurial Behavior & Research, 11(1), 42 – 57. 

Shmailan, A. (2014). Female entrepreneurs in Saudi Arabia: A comparison of barriers and motivations: moving 
from disenfranchisement to empowerment. Elite Research Journal of Education and Review, 2(2), 6-21. 

Stefanovic, I., Prokic, S., & Rankovič, L. (2010). Motivational and success factors of entrepreneurs: the evidence 
from a developing country. Zb. rad. Ekon. fak. Rij. 28, 2, 251-269 

Stephan, U., Hart, M., Mickiewicz, T., and Drews, C. (2015), “Understanding Motivations for Entrepreneurship”, 
BIS research paper No. 212, Department for business innovation & skills, United Kingdom. 

Tambunan, T. (2009), “Women entrepreneurship in Asian developing countries: Their development and main 
constraints”, Journal of Development and Agricultural Economics, 1(2), 027-040.  

Taylor SR, Kosarek DL (1995). "A Study of Women-Owned Businesses in the Dallas/Fort Worth Metroplex", 
Business and Economics Monograph, 4. 

Thurik, R., & Wennekers, S. (2004). Entrepreneurship, small business, and economic growth. Journal of small 
business and enterprise development, 11(1), 140-149. 

 
 
 
 
 

 

 

  


	Women Entrepreneur Motivations, Challenges, and Growth Aspiration: A Gender Lens Analysis in Sudan

